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Our
Vision
Enriching
People’s
Digital
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Our Values

\
Caring
We always seek to care for the services offered to the subscribers
in accordance with the highest criteria and parameters, because we
5 care for our subscribers and wish to offer them the best Internet
and telecommunications experience in Palestine. )
\
Connecting
We connect with our subscribers with the utmost care to place their
priorities at the top of our priorities.

Challenging
Since the first day of launching its commercial services in Palestine,
Ooredoo Palestine has been overcoming the challenges one after
another in order to offer the best to its customers who have put
their trust in us.




Highlights of Our
Achievements in 2020

[ A
. USD 101.6
million ‘ Revenue
S J
[ A
r Social Continuous contribution
ReSponsibiIity to a deserving society
J
A

Taxes, Depreciation and

‘ USD 34.3 | Earnings Before Interest,

million Amortization (EBITDA)
E USD 1.5 | Annual Net Profits
million

*
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Chairman's Message

Dear Investors ..

2020 has been a challenging year for the
global economy, and for the Palestinian
one in particular. Our national economy
has gone through many challenges, not
only the political challenges but also those
arising from the Covid19- pandemic.
However, we have managed to overcome
this crisis in the best way, by adopting
plans and strategies that ensure our
resilience and steadfastness in these
circumstances. Thanks to the continuous
support by our founding investor,
Palestine Investment Fund, and our largest
investor, Ooredoo Group, we have been
able to overcome the repercussions of the
pandemic with minimal damage.

We went through 2020, diligently following
the plans of past years, which seemed

to have a positive impact on the overall
performance of the Company, thus
encouraging us to continue the same
approach over the forthcoming period,
taking advantage of the accelerating
technological development. In 2020,

the Company witnessed a growth in
financial performance despite the adverse
conditions in the Palestinian market. In
light of this, we worked on developing

and expanding our network to make it
stronger and more robust, and to continue
to lead the telecommunications sector in
Palestine.

In 2020, we succeeded in achieving
positive profits of USD 7.5 million,

a turning point in the history of the
Company. These results were the outcome
of years of sustained efforts and passion
for further growth. We aspire to drive the
Company towards better financial and
business performance day after day. To
that end, we seek to implement a number
of plans that we bet on its success.
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A Look into the Future

Despite all the restrictions beyond our We all hope that 2021 will see the beginning of the end of the pandemic and the economic
control in the Palestinian market, not to crisis that the Palestinian market has experienced. Benefiting from the support and
mention the illegal competition by Israeli tise of , ‘ Ooredoo G d Palestine I ‘ t Fund i
operators, we continue to provide the best expertise of our investors, Ooredoo Group and Palestine Investment Fund, we wi

services to our subscribers in both parts of relentlessly continue to pursue superior financial and business performance and remain
the country. Moreover, the mobile number committed to providing the best services to our subscribers, through the implementation

portability service recently launched by

the Ministry of Telecommunications and
Information Technology is seen by us as a
new initiative to support the foundations of
professional competition in the Palestinian Chairman of the Board
market. To maintain our leading position
in this sector, we have never ceased to
invest in Ooredoo Palestine’s network and
infrastructure to remain the first choice for
Palestinian subscribers, providing them
with the best services, taking advantage

of the latest technologies, implementing
the most appropriate campaigns, and
delivering the most competitive offers.

of our plans and strategies, which we believe are successful.

Muhammad Abu Ramadan

The year 2020, with its adverse
circumstances, did not stop us from
remaining united and from caring about
the needs of our Palestinian society. We
provided various community contributions
to many sectors during the difficult
circumstances experienced by our national
economy. In this context, we extended

our support to the government Wagfet

[zz Fund to minimize the repercussions

of COVID19-, along with other different
sectors, including youth, education,
charities, technological initiatives, and
many others.

n



2020 is a Year of
Success despite
Challenges

66

The future needs more advanced services and a robust
network with more coverage. It also requires us to keep up
with all that is new and live up to the expectations of both
investors and subscribers. In 2020, we devoted ourselves
to achieving that end, and we succeeded in that, as
demonstrated by the financial and business performance
results. We will continue on this course in the future.

Dr. Durgham Maraee
CEO
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CEO's Message

Development is an ongoing process of earnest
and tireless work with inevitable results. To
keep reaping the remarkable results that we
aspire for, we have never stopped developing
all our operations in Ooredoo Palestine,
setting our eyes on the future—the future

we always strive to make it better and more
developed, more equitable to our investors,
and more favorable to our subscribers, and
to take it to higher levels at the hands of

our Palestinian cadres and based on global
experience we have never ceased to transfer
to the community to which we belong and
wish to provide with the best services.

The Best Network in Palestine

We have made 2020 the year of evolution
and network expansion with the aim of
maintaining our advanced position, not only
at the national level, but at the regional level
as well, according to a specialist study by one
of the world’s leading telecom companies.
We have invested in expanding the network
over the past years to provide the best
telecommunications experience in Palestine,
and to be the best choice for Palestinian
subscribers. This investment has proved

to be successful with improved quality of
service and competitive prices in the market.
Today, we are moving towards new horizons
of success, building on the strongest network
in Palestine and challenging the Israeli
companies that have expanded significantly
and illegally in the West Bank recently.

We Master the Language of the Time

As part of our development policies, we have
moved forward to digitalize our services in a
manner that is more effective and customer-
friendly, and much easier for our partners

in success, our staff, and our sales channels.
To that end, we have introduced new digital
solutions that save time, effort and expenses,
and are more direct in terms of sales and
service delivery. One of the most important
steps taken on this path in 2020 was the
launch of “Fawri Express"”. It was developed
to be used by our sales channels with a view
to streamlining sales process, enhancing
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efficiency, reducing time, and enabling
agents to better introduce our products and
services to subscribers, which was positively
reflected in our sales. Not only that, but

we also developed the “Hisabi” application
for smart phones, enabling subscribers to
directly purchase services according to the
best standards, and offering them a variety
of our distinct modern services.

The various departments in the Company
have also made an almost complete shift

to the digital space, in line with a set of
principles that ensure the protection of
data and information, and take into account
the sensitivity of the services we offer as

a provider of telecommunications and
internet services. In this respect, we have
considered the highest global standards
and parameters, with a view to enabling

the Company to be a leading force in the
digital market internally just as much as it is
one of the major service providers. This will
positively reflect on the overall performance
of the Company in all areas.

Unfettered Contribution

Ooredoo Palestine did not hesitate to provide
community contributions under the adverse
circumstances that the Palestinian market
experienced in 2020. The Company remained
committed to its community by extending
many contributions in various areas,
notably those made to the government
Wagfet Izz Fund to face the repercussions
of the COVID-19 pandemic. Education and
youth entrepreneurship were among the
sectors that we paid attention to in 2020.
We collaborated with INJAZ Palestine and
motivated school and university students

to present start-ups in various fields. Not
only this, but we also extended our support,
for the fourth year in a row, to the General
Union of Palestinian Teachers, due to the
fact that teachers faced a major challenge
this year and had to switch to distance
education. Besides, we sponsored the
Palestine Information and Communications
Technology Incubator (PICTI) with the aim
of promoting Palestinian production in

the digital and technological worlds. We

also did not lose sight of the sports sector,
which we supported through the Palestine
Air Sports Federation. Over and above, we
provided other humanitarian sponsorships
to a number of foundations and societies
operating in Palestine.

Strategic Plans with Positive Financial
Results

We proudly achieved very positive financial
results in 2020. The Company saw a growth
in revenues by 2% to reach USD 101.6 million,
compared to USD 99.4 million last year. The
Company'’s Earnings before Interest, Taxes,
Depreciation and Amortization (EBITDA)
increased by 14% to USD 34.3 million,
indicating an improvement in operational
performance compared to 2019. Our net
profit increased to USD 7.5 million, compared
to a net profit of USD 1.1 million at the end of
2019.

Launch of Mobile Number Portability
Service

This year marked the launch of the mobile
number portability service by the Palestinian
Ministry of Telecommunications and
Information Technology (MTIT). This service
would enable subscribers to keep their
number and choose the operator they wish
to subscribe to. We have seriously invested
in our infrastructure to be ready to receive
new subscribers from the very first moment
of launching this service. We look forward to
providing our subscribers with the services
they deserve through the best and strongest
Palestinian network and at the best prices.
We will continue to work with the MTIT to
improve the quality of this service, which is a
basic right of all subscribers.

A Year of Challenges and Achievements
The aforementioned achievements and

steps towards taking Ooredoo Palestine to
higher levels in 2020 were far from easy or
common, not because of the major themes
we had to work on, but simply because it was
an exceptional year. Palestine went through
difficult political and economic conditions,
not to mention the tangible repercussions

and effects of the COVID-19 epidemic on
several sectors in Palestine. But right from
the very first moment of the outbreak of

the epidemic, we managed to prepare
special operational plans that enabled

us to continue all our operations without
interruption and to keep our services fully
functional for all our subscribers. Remote
work systems were set up, allowing staff

to easily access the main servers in the
Company in line with the highest digital
security standards. We developed a high
degree of coordination with the competent
authorities to allow our technical staff free
movement in times of lockdown, to ensure
continuity of operation of our stations and
towers. We also developed digital solutions
to enable subscribers to purchase services
electronically from the convenience of their
home. Additionally, we operationalized other
electronic services at our distributors and
points of sale, enabling them to purchase
credit to distribute it to subscribers easily and
electronically, thus ensuring the continuation
of the sales process without interruption.

The Future is for Those Who Prepare for It
We at Ooredoo Palestine keep our eyes

fixed on the future. This is why we aspire to
progress more towards services that meet the
new needs of subscribers, and look forward to
always benefiting from all new technologies
in the global telecommunications sector and
making them available to our subscribers.

We are fully confident that we will continue to
work towards achieving financial stability and
greater financial robustness for the Company,
overcoming any potential challenges and
moving towards a clear goal, namely to serve
Palestinian subscribers first and achieve the
aspirations and goals of our investors. To that
end, we adopt a solid strategy aimed to enrich
people’s digital lives.

Dr. Durgham Maraee
CEO
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Persistent Growth Despite

Challenges

Key Milestones for Ooredoo Palestine in 2020

The Palestinian market experienced several difficulties in 2020, some of which were due to the political conditions
that greatly affected business and people's purchasing power, and others were caused by the repercussions and
consequences of COVID-19 pandemic, as was the case in other markets worldwide. Things were not easy for
Ooredoo Palestine, much like the rest of the Palestinian institutions and companies. The Company, however, was
determined to be up to the challenge and make 2020 a year of growth and success, as well as continue to achieve its
vision of providing subscribers with the best services and investors with better performance results.

Wheel of Digitization Never Stops

Immediately following its rebranding, Ooredoo
Palestine worked with the parent company, Ooredoo
Group, to implement digital transformation strategies.
In a few years' time, it could achieve remarkable
progress in digitizing services and transactions. In
2020 Ooredoo Palestine continued on the same path
and the wheel of digital transformation never stopped.
In fact, this was an important reason for the Company
to adapt to the difficult circumstances imposed by the
COVID-19 pandemic in Palestine.

Digital transformation processes were integrated
within all the Company'’s operations, from sales and
marketing, procurement, resources management, to
internal transactions, correspondence and requests.
Being ready for this transformation was a major factor
in the success of the Company’s business continuity
during the COVID-19 pandemic, when employees
were forced to work from their homes to maintain
public safety in compliance with the decisions of the
competent authorities. This did not affect, in any way,
the quality of service delivery and subscribers were
able to access all the services they needed with the
same quality and without interruption.

The main focus of digitization is to serve subscribers
and realize the Company’s vision to enrich people’s
digital lives. The Company, therefore, sought to
develop customer services, apply the highest
international standards in its customer care center,
and allow subscribers to communicate with customer
care employees through the Digital Services Center
from various platforms, such as Facebook, Facebook
Messenger, Instagram, WhatsApp, and others.
Moreover, Hisabi (My Account) application was
extensively upgraded to keep customers informed of
all new services, and facilitate their subscribing to any
of the services provided, from the convenience of their
home.

It is indisputable that the digitization of services and
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processes strengthened the Company's financial
position. Simply put, smart spending practices and
adoption of profit-driven approaches had a great
impact on the financial performance of the Company.
In addition, the digital tools supporting the marketing
operations in the Company gave a closer and clearer
picture of customer needs, and in return, enabled

the Company to design campaigns and offers
commensurate with those needs. Digitization is viewed
as a new engine that would promote the Company's
brand positioning efforts in the Palestinian market.

Furthermore, the Company concluded many
agreements with a number of electronic wallets
operating in Palestine to provide its customers with
the latest digital financial services, including buying,
selling and paying financial obligations in all their
forms via these channels.

The Company devised new digital solutions to
manage a number of areas. It upgraded the Customer
Relationship Management (CRM) platform and
implemented new systems for cloud storage, iCloud.
The Company also designed modern technological
methods in response to the COVID-19 pandemic to
allow it to remotely manage all operations, securely
access the Company’s servers, and flexibly implement
all necessary actions. This allowed the Company to
better manage the crisis and helped it maintain an
outstanding performance with the highest standards
of information security.

With a view to supporting the sales operations in
the Company and reducing effort and cost, Ooredoo
Palestine developed a new mechanism for managing
sales channels. It launched “Fawry Express,” a
smart phone application developed with the aim of
accelerating sales, registering SIM cards and saving
time, thus allowing agents more time to explain to
customers the benefits of the services provided by
Ooredoo.

Best Network

Ooredoo Palestine maintained its strategic competitive
advantage in the Palestinian market, being the best
Palestinian cellular telecommunications network. The
Company stood out for its cutting-edge network, high-
quality voice services, and 3G Internet services since
the first day of its launch in the West Bank. Thanks to
its advanced network, Ooredoo ranked in 2020 among
the top 5 cellular telecom networks in Palestine and
neighboring countries, according to a scientific study
conducted by a leading international telecom and
networks company. This result is a testament that

the Company's strategy puts customers first, and

that the continuous investment in developing the
network is aimed to meet the needs of our customers
and fulfill the ambition of our investors that Ooredoo
Palestine remains the leading provider in the cellular
telecommunications and Internet sector in Palestine.

In 2020, the Company had to work under exceptional
circumstances as a result of the lockdowns and
movement restrictions imposed for several months
by the competent authorities to prevent the spread of
COVID-19. However, following a premeditated plan,
being fully prepared with the highest standards of
safety and prevention and in coordination with the
competent authorities, the Company was able to

develop, expand and improve the efficiency of the
network’s infrastructure, to expand in size in 2020

by about 20%, compared to the previous year. This
development would increase the network’s capacity to
accommodate the rise in the number of subscribers
and improve the quality of services for current
subscribers.

Getting the network and systems ready for the mobile
number portability service launched by the Palestinian
Ministry of Telecommunications and Information
Technology in late 2020 took a lot of hard work. This service
would enable subscribers to keep their number when
moving from one cellular telecom operator to another in
Palestine. The Company succeeded in getting its network
and systems fully prepared for this service, which would
positively increase the Company's market share.

On top of that, the Company updated the digital
security features of data and information transmitted
through its network internally and externally. This
would also increase the security of the Company's
information in accordance with the best international
standards, giving more confidence to customers to
choose Ooredoo Palestine as their preferred cellular
telecom and Internet service provider.




Abou;
Ooregoo
Palestine *

Ooredoo Palestine was established in 2007, through
a partnership between the National-International
Company - Free Zone, which is fully owned by the
National Mobile Telecommunications Company
(NMTC), the majority of which is owned by Ooredoo
International Group, and the Palestine Investment
Fund (PIF), with a capital of USD 5 million at the time.

In 2010, Ooredoo Palestine was transformed from

a private limited shareholding company to a public
limited shareholding company, and raised its capital
to USD 258 million. On 09/01/2011, the Company was
listed on Palestine Exchange, and 15% of its shares
were publicly offered. In 2018, the Company raised its
capital by USD 35 million, maintaining its position as
the largest company listed on the Palestine Exchange
in terms of capital, with a total capital of USD 293
million.

In 2009, Ooredoo succeeded in liberating the
Palestinian telecommunications market, starting

in the West Bank. After ten years of being deprived
of the right to launch its commercial services in the
Gaza Strip, the Company succeeded in entering

the Gaza Strip market by the end of 2017. This has
had a positive effect on the development of the
telecommunications sector and the creation of
competition that serves Palestinian citizens, as well as
the quality of services and prices. Since its inception,
Ooredoo has stood out as the most advanced
telecommunications operator in Palestine.

In 2018, the Company successfully launched 3G
services in the West Bank. In November of the same
year, it rebranded to the parent company, Ooredoo
Group, which boosted its leading position at the
forefront of the Palestinian telecom sector as one

of the international Ooredoo Group companies.
Ooredoo Palestine is classified as a leading provider
of 3G services in the West Bank, and also a provider
of distinctive 2G telecom and Internet services in the
Gaza Strip, hence providing the best programs, offers
and campaigns for the benefit of Palestinian citizens.
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Our Strategy ..

Advancing Our
Business

The Company's strategy was built on three essential
pillars aimed at achieving our vision and driving

the Company's growth towards leadership of the
telecommunications market and enrichment of digital life.
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-

-

Customers
First

We continue to study the needs of customers and translate them
to competitive campaigns and offers. This stems from our listening
to the customer's needs and purchasing power in order to forge
ahead towards offering the best services and enhancing the direct
and indirect sales network.

~

/

\_

Best
Network

We maintain our position as the best network in terms of quality,
and we will proceed to enhance and expand our network using
the latest cutting-edge international technologies with an eye

to remaining at the forefront in terms of the offers and services
delivered to customers, thus enriching the experience of
Palestinian customers.

~

-

.

Rapid
Growth

We build on our previous financial and commercial successes to go
forward towards achieving an increase in revenues and expanding

the customer base and increasing profits to achieve a good return

for investors.
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Future Aspirations

In 2021, Ooredoo is looking forward to continuing its success, progress and growth. To that end, it
seeks to expand and raise the efficiency of its network and develop its services, to remain at the
forefront in providing cutting-edge telecom and internet services in Palestine. The Company aims to
achieve this by adopting a strategic plan centered around digital transformation in line with Ooredoo
Group's vision as well as the global visions of the telecom sector.

The Company also seeks to provide all of
its products and services electronically, so
that subscribers can access and purchase
these services easily through a distinct and
unique digital experience from the moment
of choosing and buying the service to the
moment of accessing it. Over and above,
the Company seeks to keep pace with the
global digital transformation, and works on
preparing to launch the 4G services, when
allowed. We will be ready as we were before
for the launch of the 3G services. As in the
area of information and communication

",
.___-"-.,

u |
™

22 | Annual Report 2020

technology, the Company will invest in
telecommunications and information services
to serve the business sector, which would
increase customer loyalty and boost the
Company's revenue. The year 2021 will mark
the launch and expansion of those solutions
and services. The Company is fully confident
of its ability to deliver continuous growth and
move forward on its path towards achieving
digital transformation and maintaining its
leading position.

23



Management
& Operational
Report

In accordance with International Financial Reporting W

present to our investors and the public this information about Ooredo: - —
Palestine’s business activities completed during the year ending 31 December

2020. We recommend reading this part of the annual report together with the "‘Q‘
part related to the Company’s audited financial statements and their notes.




Competitive Edge

To maintain its competitive position, Ooredoo Palestine continued to invest in its network
infrastructure, and succeeded in expanding its 3G services considerably and qualitatively,
thereby providing its customers with the opportunity to enjoy internet services with better
quality, higher speed and wider coverage even in remote areas. This year saw the launch of the
mobile number portability service, which strengthened the Company’s competitive position,
and allowed customers to keep their original numbers when moving from other operators to
our most advanced, robust and economical network.

The progress achieved by the Company so far is reflected in its ability to maintain a significant
market share of 31% of the mobile telecommunications market at the end of 2020, reach 25%
of Palestinian citizens, and provide services to more than 1.3 million customers in the West
Bank and Gaza Strip. The Company succeeded in doing this by adopting competitive and
advanced commercial strategies to attract new customers, retain existing customers, and meet
customer needs in the best way.

In addition, one of Ooredoo Palestine’s greatest competitive advantages is being one of the
international Ooredoo Group companies, which have long experience in the telecom services
sector around the world. Accordingly, the Company is provided with the highest standards
of mobile phone services and the best international agreements in this field through the
exchange of expertise with Ooredoo Group companies. This, in turn, benefits customers,
offering them the best local and international prices, as well as the highest quality
standards of services.
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Key Financial and Operational
Indicators for 2020:

“Ooredoo Palestine achieved net profits
of USD 7.5 million.”

.,

Ooredoo Palestine achieved remarkable growth in the financial and operational indicators for
2020 compared to 2019. It succeeded in accomplishing this despite the challenges faced by

the telecom sector in Palestine and around the world, especially with the suspension of one

of the most important services in the telecom sector, the roaming service, as a result of the

halt of tourism and travel activities throughout the world. Following a smart and successful

cost rationalization policy, maintaining a balance between cost rationalization and quality of
services, and providing the best offers and campaigns, Ooredoo Palestine managed to achieve
the desired results and maintain sustainable profitability regardless of all the challenges it faced
during the year.

The following charts demonstrate the positive development in the Company’s
performance for the years (2016-2020):

Revenues
(USD million)

Earnings Before Interest, Taxes,
Depreciation and Amortization (EBITDA)
(USD million)

Earnings Before Interest and Taxes (EBIT)
(USD million)

-2,3

2017

Net Income
(USD miillion)
-6,6
2017 2018
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Key Business Indicators

Putting customers first is Ooredoo
Palestine’s number one priority, especially
under exceptional circumstances. Crisis
management plans were developed and
implemented to mitigate the impact of the
COVID-19 pandemic on customer experience.
In practical terms, these plans proved
effective and achieved a notable success.

Ooredoo Palestine adopted a round-the-
clock emergency plan to implement digital
transformation in services and transactions,
and was able to achieve significant business
performance, through the delivery of
attractive offers and campaigns and the
launch of useful and modern services.

The Company succeeded in providing

prime services to its customers through
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the Digital Care Center, which contributed
to achieving a better business and financial
performance.

Among the reasons for the remarkable
business performance this year were:

the use of modern and direct marketing
communication tools; redirection of
marketing expenses towards the most
successful communication tools in delivering
ideas and utilizing the global brand to serve
the local market; and establishment of
various partnerships with major global digital
companies, including Google, Facebook, and
others.

Digital Care Center

Ooredoo provided its customers with an excellent and unique user experience in Palestine
through the Digital Care Center by employing various digital services to save time and effort

and meet customer needs diligently and promptly. The Company also upgraded the Hisabi (My
Account) application, allowing customers to manage their accounts, activate services and control
their programs, through a modern, user-friendly interface. Besides, the Company launched
electronic purchase services for SIM cards and devices with delivery to customers everywhere.
This is one of the great services that the Company developed to serve customers in light of the

limited mobility due to the COVID-19 pandemic.
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Campaigns
and Services

In 2020, Ooredoo Palestine continued to meet
the needs of its customers through its various
programs and services, especially in light

of the COVID-19 pandemic. It was keen to
provide customers with competitive offers and
campaigns, and make subscription processes
much easier for them through the digital
channels redesigned by the Company to be
more efficient in light of the unprecedented
circumstances and impacts of the COVID-19
pandemic. In doing this the Company took
into account the most important needs of
customers during that period, with due regard
for the diversity of customer segments.

The most attractive offers,
campaigns and services
designed by the Company
in 2020
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Sales Channels

In 2020, Ooredoo succeeded in building a larger customer base through a wide network
of distributors, agents, points of sale, and showrooms across Palestine, as part of the
Company'’s policy and strategy of delivering its services to all citizens in the Palestinian
market, everywhere and at any time. The Company also developed new digital tools with
the aim of streamlining sales channels and organizing their operating mechanisms, thus
saving a lot of time and effort:

e a\
Ooredoo Showrooms 17

. Y,

e a\
Distributors 3

. Y,

e p\
Network of 207

9 Authorized Agents )

e p\
Network of Points of Sale 2008

. Y,
Network of Pre-paid SIM +10,000 electronic recharge points in
Recharge Points the West Bank and the Gaza Strip
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Electronic Sales Channels

Fawri Express

In line with the digital transformation approach adopted by Ooredoo to achieve more
progress and deliver time- and labor-saving, high quality modern services, it launched
the Fawri Express application. Fawri Express is an electronic sales channel used by
Ooredoo’s agents and points of sale to process sales more quickly, with minimal effort
and cost. It allows conducting post-sales operations related to the registration and
activation of SIM cards without the need to print and archive files, thus allowing agents
more time to introduce customers to Ooredoo’s services and products.

Ooredoo Palestine won an award from the Ooredoo Group for the Fawri Express app, as the best
e-sale application among the Group's companies operating in 12 countries around the world.




Social Responsibility and
Sustainable Development

Ooredoo Palestine worked under incredibly difficult circumstances to live up to its social
responsibility towards the Palestinian society. In keeping with its commitment to achieve
the sustainable development and growth of society at all levels, Ooredoo sought, as always,
to closely consider and consequently respond to the needs of society within a well-thought-
out vision and program. It also continued to target areas worthy of investment, such as the
sectors of youth, education, sports, innovation, leadership and many more.

Because 2020 was not an ordinary year, the
Company made every effort to be a partner

to the people and stand by them through the
challenging times arising from the COVID-19
pandemic. Right from the beginning of the
pandemic, the Company played a part by
communicating the advice and measures issued
by the Palestinian Ministry of Health and other
competent authorities, through its various
platforms in a smooth and simple way to
promote the culture of public safety among the
Palestinian society.

In addition, Ooredoo took the initiative to
contribute to the Waqfet Izz Fund, which was
launched by the Palestinian government to
provide urgent aid and support for those
affected by the pandemic. The Company took
upon itself to be among the first contributors
to this Fund when the government allowed the
Palestinian private sector to make contributions
to it.

The Company had an important role in
easing the burden on employees and those
affected by the government salary crisis and
the repercussions of the pandemic. In this
context, the Company did not cut its services
from postpaid line (bill) subscribers, but
rather offered easy payment mechanisms for
small and medium enterprises that suffered
financial setbacks. It also increased the size
of bundles and packages offered to the
competent authorities that were working in
the field during lockdowns, as a thank you
for their efforts during that period. Despite
all those extremely difficult conditions, the
Company fulfilled its duty towards various
sectors, including education, being one of the
vital sectors that contribute to shaping the
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future of the Palestinian State and promoting
the development of the Palestinian market.

The Company, therefore, sponsored this year's
annual conference of the INJAZ Palestine, which
brought with it competitions among students in
schools and universities. Each team presented
an idea for a startup and worked on it for a
whole year, under the supervision of specialists,
which contributed to the development of
students’ skills and opened more horizons for
them to join the world of business.

In the same context, the Company provided

its sponsorship to the General Union of
Palestinian Teachers, for the fourth year in a
row, to organize a welcome ceremony for new
teachers. This year's welcome ceremony was
very important to provide teachers with the best
ways to conduct distance education and apply
safety and prevention measures.

Not only that but the Company worked

to encourage innovations in the
telecommunications world by sponsoring the
Palestine Information and Communications
Technology Incubator (PICTI), within the context
of implementing many activities that would
promote innovation in this field given its vital
importance to our lives and its being linked to
all aspects of life.

As for sports activities, the Company sponsored
this year various activities of the Palestine Air
Sports Federation, to represent Palestine in
various international events.

In appreciation of various media, several
sponsorships were provided throughout the
year for radio and television programs and
websites.

The Company made
every effort to the
people and stand by
them through the
challenging times
arising from the
COVID-19 pandemic




Ooredoo Palestine Family

Over the years of its operation, Ooredoo Palestine has committed itself to using the highest levels of
professionalism when dealing with its employees. Thanks to its strategy, Ooredoo has attracted and
retained the best talents, focused on their career development and invested in their expertise.

The number of employees in Ooredoo Palestine reached 619 by the end of 2020.

Very early at the onset of the COVID-19 pandemic, the Company had developed a premeditated plan
and raised the level of its readiness to deal with the resulting exceptional emergency situation. All
departments were ready to work remotely to ensure safety for everyone and guarantee that the

vital services provided by the Company would not be interrupted and their quality would not be
compromised. Staff were provided with the necessary software, tools and devices to work from home.

Despite these circumstances, the Company maintained its policy of developing its cadres, and worked
through a partnership with LinkedIn to train a number of employees and develop their practical

skills through the digital space. Additionally, the employee promotion programs encouraged them

to continue their career development. In this regard, communication with staff to complete their
development plans was conducted through digital tools.
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The Health and Safety of Our Employees Come First

This year the Company had to work under exceptional circumstances. However, in keeping with its values and

policies, the Company was keen to safeguard the rights of its employees in terms of job security and make their safety
a top priority. Consequently, a healthy and safe working environment was provided in the Company by adopting
several approaches. In this respect, the Company continued to raise awareness among employees on the necessity

of observing all public health and safety measures inside and outside the Company’s headquarters. In addition, the
necessary protective tools, including sterilizers, gloves, masks, and others, were provided in the Company’s facilities.
Besides, the Company granted its employees facilities to conduct COVID-19 checks throughout the year to ensure
their safety and the safety of their families, and help prevent further infections among employees.

Organizational Health Index

To gain a deeper understanding of the work environment and culture in the Company as an essential part of building
its future strategy, the Company launched McKinsey’s Organizational Health Index (OHI) for the first time. The OHI
results formed the basis for defining the changes that the Company should develop and update to improve the work
environment. This indicated the Company’s interest in listening to employees’ opinions and reflecting them on future
plans.

The Company’s results were remarkable, scoring 12 points higher than the Middle East average. This was a testament
to the readiness of human resources plans, which were based on many programs, including internal communication,
development, employee engagement promotion and other indicators. All that was aimed to maintain the Company’s
position within the best work environment in Palestine and to remain the first choice for job seekers.






Corporate Governance Report

The Company’s Board of Directors and Executive
Management work together to adhere to the principles
and standards of good governance and transparency.
In this respect, the Company follows the governance
manual developed by it in 2010 in line with the Code of
Corporate Governance issued by the Palestine Capital
Market Authority (PCMA). This ensures the achievement

of good governance and protection of the interests of the
Company, shareholders, and all related parties, including
employees, suppliers, and local community. The Board
also sets work rules and mechanisms, monitors and
controls performance, and manages and identifies risks
with a view to achieving the desired goals.

Commitment to Disclosure

Ooredoo Palestine is proud of its commitment to all

the provisions of the disclosure regulation in effect in
Palestine. Disclosure involves the Company’s commitment
to announcing annual, semi-annual and quarterly financial
results, dates and decisions of the board meetings, and
disclosure of material matters that may affect share
prices, be they financial or management matters or future
outlooks. Such disclosures are announced on the websites
of the Palestine Capital Market Authority, Palestine

Board of Directors

Exchange, and the Company. The Company is committed
to following the strictest management procedures to
ensure the completion of the disclosure process in a timely
and appropriate manner. This is evidenced by the fact that
the Palestine Capital Market Authority has never requested
from the Company, since its listing on 09/01/2011,

any clarifications or disclosures concerning vague or
incomplete information, nor imposed any penalty on the
Company because of that.

The Company’s Board of Directors consists of seven

(7) members who are elected by the Company's

General Assembly for a four-year term. The duties and
responsibilities of the Board of Directors are governed by
the Companies Law and the Company'’s by-laws. The main
role of the Board is to lead the Company efficiently and

in a pioneering manner, where it falls upon it to set work
rules and mechanisms and endorse internal policies, as
well as monitor and control performance, and manage

Board Meetings

and identify risks towards the achievement of the desired
objectives.
Changes in the composition of the Board in 2020:

+ Departure of Mr. Khaled Al Mahmoud
and appointment of Mr. Najib Khan

+ Departure of Mr. Shadi Al-Khatib
and appointment of Mr. Hussein Al-Araj

The Company's Board of Directors is keen to hold its
meetings on a regular basis, ensuring that the meetings
held are not less than six (6) per fiscal year, in line with the
Company’s bylaw and the Jordanian Companies Law No. 12
of 1964 in force in the West Bank. Accordingly, the Board
held six meetings in 2020, the dates and minutes of which

i
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were disclosed in accordance with the requirements of the
applicable disclosure regulation. In its meetings, the Board
discussed and approved several important matters related
to the Company’s performance and current achievements,
and also approved the annual strategic plans and other
matters requiring its approval.

Ordinary General Assembly Meeting

The ordinary general assembly meeting was held on
02/03/2020. At the meeting, the shareholders voted

to: endorse the Board of Directors report, the auditors’
report and the financial statements for the fiscal year
ending December 31, 2019; discharge the members of the

Board of Directors from liability for the fiscal year ending
December 31, 2019; and elect the Company’s auditor for
the fiscal year 2020. PricewaterhouseCoopers - Palestine
Limited was elected to undertake the auditing of the
Company's accounts for the fiscal year 2020.

Board Committees

Ooredoo's Board of Directors formed two standing committees to support it in carrying out its duties. The
following table shows the formation of the Board committees:

Executive Committee

* Mr. Mohammed Abu Ramadan
* Mr. Najib Khan

* Mr. Ahmed Al-Mohannadi

* Mr. Rami Al-Barghouthi

Audit Committee

* Mr. Bassam Al-Ibrahim
* Mr. Faisal Al-Shawwa

e Mr. Eisa Al-Mohannadi
* Mahmoud Othman

Chairman Responsibilities of the Executive Committee:

Member * Review draft regulations and new policies of the Company and make

Member recommendations to this effect to the Board of Directors;

. + Oversee the job evaluation process and develop the Company's

Committee compensation structure;

secretary + Approve the employee performance evaluation process and any
amendments thereto; and

* Provide the Board with strategic guidelines on the priorities and

risks related to financial and strategic investments.

Chairman Responsibilities of the Executive Committee:

Member * Review annual audited financial statements and interim (quarterly)
Member financial statements and related reports and accounting matters
in order for the Executive Management to carry out required
Committee procedures, before submission to the Board for approval;
Secretary + Set objectives, policies and scope of internal audit;
+ Select the Company's external and internal auditors and recommend
their appointment; and
+ Evaluate the performance of internal and external audit annually,
according to predetermined performance indicators.

Board Committees

Ooredoo's Executive Management has developed a comprehensive and effective internal control system that
ensures the accuracy and transparency of financial disclosures, is consistent with international and professional
standards and the latest global practices in this regard, and ensures the effective and efficient realization of the
Company's vision and operational and strategic objectives. In this context, the Executive Management has:

+ Established and developed a set of financial policies
and detailed work procedures, in compliance with the
International Financial Reporting Standards (IFRS), the
financial market disclosure standards, and the laws and

regulations in force in Palestine.

+ Adopted a computerized global financial system
to ensure the accuracy of financial statements
and compliance with international standards and

requirements.

+ Endured that the financial statements, internal control
systems, governance system, and risk and operations
management system at the Company are subjected to
continuous inspection and review by the independent

external auditor and the internal auditor of the
Company. Both auditors report to the independent
audit committee of the Board of Directors in accordance
with the requirements of good governance. The audit
committee meets regularly with auditors and the
Executive Management to review audit reports and
confirm the accuracy of the annual financial statements
of the Company and the implementation of any
corrective procedures recommended by auditors.

* Ensured that the internal audit system and the audit
and risk committee regulations are updated with a
view to keeping up with new developments and the
best international practices in the work of the audit and
internal audit committees.
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Members of the Board of Directors
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Mr. Mohammed Abu Ramadan

Chairman of the Board
Representative of Palestine Investment Fund

Mr. Mohammed Abu Ramadan joined the Board of Directors of Ooredoo
Palestine in December 2014. Previously, Mr. Abu Ramadan served as
the Palestinian Minister of Planning and Administrative Development in
two successive Palestinian governments in the period of 2012-2014. He
has also served as a board member of the Palestine Investment Fund
since 2006. Over the course of his career, Mr. Abu Ramadan served in

a number of public positions, including being a member of the board
of directors of the Palestine Monetary Authority and vice-chairman of
the board of directors of the Palestinian Trade Center (PalTrade). He is
also a board member of many companies and economic institutions,
as well as other leading community organizations. Mr. Abu Ramadan

is a prominent Palestinian businessman and currently serves as the
Chairman of the Board of the Palestinian Water Sector Regulatory
Council (WSRC) and the Chairman of the Board of the Gaza Buses
Company. Mr. Abu Ramadan holds a Bachelor's degree in Business
Administration from Syracuse University, USA.

Mr. Najib Khan

Vice Chairman
Representative of the National-International Company

Mr. Najib Khan joined the Board of Directors of Ooredoo Palestine in
October 2020, and he is the CEO of Ooredoo Maldives. Mr. Khan joined
Ooredoo Group in November 2014.

Mr. Khan has more than 26 years of practical experience in the
telecommunications sector. Since joining Ooredoo Maldives, he has
played an important role in growing its revenues and accelerating the
digitization of its marketing services.

Mr. Khan holds a Bachelor's degree in Finance and Marketing from
the University of London, as well as a BSc in Industrial Electronics
Engineering from Mumbai University.

Mr. Ahmed Al-Mohannadi

Member, Representative of the National-International Company

Mr. Ahmed Al-Mohannadi joined the Board of Directors of Ooredoo
Palestine in April 2018. He joined Ooredoo Group in 2009 as a Customer
Experience Director, then as a Director of Customer Value Management
in Marketing, and now works as a Senior Director of Innovation and
Business Development. Al-Mohannadi holds a degree in Mechanical
Engineering.

Mr. Faisal Al-Shawwa

Member, Representative of Palestine Investment Fund

Mr. Faisal Al-Shawwa joined the Board of Directors of Ooredoo Palestine
in January 2011. He was the General Manager of Al-Shawwa General
Trading and Contracting Company, and is its Chairman of the Board.
Mr. Al-Shawwa is also the Vice Cairman of the Board of Directors of
the Middle East Pharmaceutical Company, the Vice Chairman of the
Board of Directors of Al-Amal Asphalt Company. In addition, he is

a Board member of the Bank of Palestine, a Board member of the
Palestine Electric Company (PEC), and the Vice Chairman of the Board
of the Palestinian Trade Center (PalTrade). He is a member of the
American Engineering Association, the Palestinian Contractors Union,
the Palestine Engineers Association and the Palestinian Businessmen
Association.

Mr. Al-Shawwa holds a Master’s degree in Business Administration from
North Virginia University and a Bachelor’s degree in Civil Engineering
from Memphis State University, USA.
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Dr. Hussein Al-Araqj

Member, Representative of Palestine Investment Fund

Dr. Hussein Al-Araj joined the Board of Directors of Ooredoo Palestine
in November 2020. He previously served as the Minister of Local
Government, and held several governmental positions, such as the
President’s Office Chief of Staff, Head of the General Personnel Council,
Hebron Governor, and a local government affairs and decentralization
advisor in the CHF International.

Dr. Al-Araj also worked as an academic instructor in many Palestinian
universities, and is a member of several boards of trustees and boards
of directors of a number of Palestinian universities, funds, unions and
companies. He is the author of several studies in public administration,
local government, decentralization and development. Dr. Al-Araj
participated in many conferences and seminars at the local, regional
and international levels.

Dr. Al Araj holds a Ph.D. in Management from the University of Glasgow,
UK, and a Master’s degree in Public Administration from Roosevelt
University, USA, and a Bachelor’s degree in Public Administration from
the University of Jordan, Amman.

Mr. Bassam Yousef Al-lbrahim

Member, Representative of the National-International Company

Mr. Bassam Al-Ibrahim joined the Board of Directors of Ooredoo
Palestine in April 2018. He currently serves as the Deputy General
Manager of Ooredoo Algeria. Mr. Al-Ibrahim has held a number of
positions in Ooredoo Group since 2013, the last of which was the
position of Senior Director of Sourcing Capabilities, Performance &
Partnerships at Ooredoo Group. He also held several senior positions in
the areas of telecom, information technology, project management and
procurement.

Mr. Al-Ibrahim holds a Master’s degree in Digital Transformation from
HEC, Paris, and a Bachelor's degree in Telecommunications Engineering
from the University of Essex, UK.

Mr. Eisa Mohammed Al-Mohannadi

Member, Representative of the National-International Company

Mr. Eisa Mohammed Al-Mohannadi joined the Board of Directors of
Ooredoo Palestine in February 2016. He currently serves as the Director
of Revenue Assurance & Compliance at Ooredoo Qatar, where he has
held a number of positions since 2012. Mr. Al- Mohannadi also held

a number of senior positions in the areas of banking services, risk
management, revenue assurance and public administration.

He holds a Bachelor's degree in Business Administration from
Marymount University, USA.
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Members of the
Executive Management
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Dr. Durgham Maraee

CEO

Dr. Durgham Maraee is the CEO of Ooredoo Palestine. He has extensive
experience in business administration, investment and telecommunications.
Under his management, Ooredoo Palestine saw a major strategic growth,
including a successful launch of its commercial services in the Gaza Strip after
long years of ban. Dr. Maraee also took the lead in launching 3G services in the
West Bank. Not only that but the Company, under his management, has made
a quantum leap in financial and business performance, achieving a steady
growth in market share, revenue and profits year after year.

Before joining Ooredoo, Dr. Maraee served as the Deputy Chief Investment
Officer of Palestine Investment Fund (PIF), the sovereign fund of the State of
Palestine, where he managed PIF's investment portfolio at the time, which
amounted to USD 800 million, and supervised the development of many new
investment initiatives that aimed at promoting economic growth in Palestine.
Prior to that, Dr. Maraee worked as a consultant at Boston Consulting

Group (BCG) in New York City, one of the largest strategic consulting and
management firms in the world, where he provided strategic advice to many
major American and international companies in various economic sectors. In
addition to his current position, Dr. Maraee is on the boards of many leading
Palestinian companies, such as the Arab Palestinian Investment Company
(APIC) and Palestine Power Generation Company (PPGC).

Dr. Maraee holds a Master’s and PhD degrees in International Law from
Harvard University, USA.

Mr. Haitham Abu Shaaban

Chief Commercial Officer

Mr. Haitham Abu Shaaban assumed his current position as Chief Commercial
Officer at Ooredoo Palestine in December 2017. He first joined Ooredoo family
as Operations Director in the Gaza Strip in 2011.

Mr. Abu Shaaban has broad experience in strategic business management,
project management, entrepreneurship and business development. He has a
career full of achievements with reputable local and international companies
in the areas of telecommunications, information technology, development
projects, and the private sector in Palestine in general, and in Gaza Strip in
particular. In his capacity as an elected board member, Mr. Abu Shaaban

has made outstanding volunteer achievements with a number of NGOs and
associations.

Mr. Abu Shaaban has a Bachelor's degree in International Business
Administration from California State University, USA.

Mr. Osama Qawasma

Chief Regulatory Officer

Mr. Osama Qawasma assumed his current position as Chief Regulatory Officer
at Ooredoo Palestine in October 2019.

Mr. Qawasma joined the Ooredoo family in 2008 and served in several

senior positions in government and institutional relations management

before assuming his current position. He has wide experience in the
telecommunications sector and is an expert at the regulatory aspects of the
telecom industry. Prior to joining Ooredoo as Government Relations Manager,
Mr. Qawasma served as a Director in the Ministry of Telecommunications for
more than 11 years and participated in numerous international conferences on
related issues.

Mr. Qawasma holds a Bachelor's and Master’s degrees in Electronic
Engineering, Telecommunications, from Stettin University, Poland.

Mr. Naim Nazzal

Chief Technical Officer

Eng. Naim assumed his current position as Chief Technical Officer at Ooredoo
Palestine in May 2019. He first joined the Ooredoo family in 2007 and was
responsible for network administration. Mr. Nazzal has deep experience in
telecommunications and information technology, frequency management,
project planning and management, and business development. He
accumulated extensive expertise working for several local and international
companies in the field of telecommunications and information technology.

Mr. Nazzal holds a Bachelor's degree in Telecommunications Engineering from
Birzeit University, and MBA in Entrepreneurship from the same university, in
addition to a number of international certifications in the areas of planning,
operating and managing information and telecommunications systems. He
also participated in an accredited Business Leaders Program delivered by the
Swiss IMD Business School.
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Mr. Tareq Soufan

Chief Human Resources Officer

Mr. Tareq Soufan assumed his current position as Chief Human Resources
Officer at Ooredoo Palestine in October 2019. Mr. Soufan first joined the
Company in 2007 and assumed a number of managerial positions, the most
important of which was Human Resources & Administration Director.

Mr. Soufan holds a Bachelor's degree in Business Administration from An-
Najah University in Palestine, and a Master's degree in Business Administration
from Indiana University of Pennsylvania, USA, through the joint program

with the Arab American University in Palestine. In addition, Mr. Soufan holds
several international certificates, notably the Information Systems Analysis and
Design Certificate from McGill University in Canada and the HR Management
Certificate from Concordia University in Canada. Not only that but he also
participated in an accredited Business Leaders Program delivered by the Swiss
IMD Business School in 2015 and 2018.

Mr. Ziad Nimer

Customer Care Director

Mr. Nimer assumed his present position as Customer Care Director at Ooredoo
Palestine in March 2018. Since joining Ooredoo in 2008, Mr. Nimer held a
number of positions, such as Senior Director of Customer Care and Sales
Director.

Prior to joining Ooredoo, Mr. Nimer served in different positions at several
banks working at various departments, such as the credit, customer sales,
customer services and distribution departments, gaining him vast experience.
He has also worked at private companies where he acquired broad experience
in the area of strategy and operational plan development in customer service
and sales management.

Mr. Nimer has a Bachelor's degree in Accounting and a Master’s degree in
Business Administration from Birzeit University, as well as a Master’s degree in
Business Administration from the Kellogg School of Management, USA.

In addition, Mr. Nimer participated in several training courses on customer
service development strategies by attending training courses abroad. Mr.
Nimer also participated in an accredited Business Leaders Program delivered
by the Swiss IMD Business School in 2016.

Mr. Murad Al-Haroun

Marketing Director

Mr. Murad Al-Haroun assumed his current position as Marketing Director

at Ooredoo Palestine in November 2017. He has extensive professional and
technical experience in the areas of strategic planning, marketing, consultation
and strategic project management. Mr. Al-Haroun held important posts at
international, regional and local telecommunications and IT companies prior to
joining Ooredoo.

Mr. Al-Haroun holds a Bachelor’s degree in Business Administration and
Management Information Systems from the Arab Academy for Science and
Technology in Egypt. He also holds renowned professional certificates in
related fields of work.

Mr. Shadi Qawasma

Sales Director

Mr. Shadi Qawasmi assumed his current position as Sales Director at Ooredoo
Palestine in October 2018. Mr. Qawasmi first joined the Company in February
2015 and served in various management positions, notably the position of
Marketing Communications and Public Relations Director.

Mr. Qawasmi is one of the key strategic consultants in branding and trademark
development and has a distinguished record of designing and managing
marketing campaigns for several private companies in Palestine and beyond.

Mr. Qawasmi holds a Bachelor's degree in Advertising Management from
Brigham Young University, USA, and a Master's degree in Marketing and Brand
Management from the EDHEC Business School, France.
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Ms. Nancy Shamie

Finance Director

Ms. Nancy Shamieh assumed her present position as the Finance Director at
Ooredoo Palestine in December 2019. Ms. Shamieh joined Ooredoo family in
2007 and held several positions in the Finance Department, the last of which
was the Senior Manager of Accounting and Treasury.

Ms. Shamieh has vast experience in financial and administrative management
in general, in addition to extensive experience in accounting, management of

investment projects and management of financial portfolios in local banks and
companies.

Ms. Shamieh holds a Bachelor’s degree in Management and Accounting and a
Master's degree in Business Administration from Birzeit University, as well as
an accredited certificate in financial control from the IABFM Institute in Dubai.
Ms. Shamieh also participated in an accredited Business Leaders Program
delivered by the Swiss IMD Business School in 2015.

Mr. Ahmed Khalil

Procurement and Supply Chain Director

Mr. Ahmed Khalil was appointed as Procurement and Supply Chain Director
at Ooredoo Palestine in May 2019. Mr. Khalil first joined Ooredoo Palestine in
2010, and held the position of the Head of the Procurement Department.

Mr. Ahmed Khalil has a well-established career, as he worked for more than
five years in the implementation of construction projects funded by the
Emirates Red Crescent, plus three years as a procurement specialist in the
World Bank Projects Division at the Ministry of Education. He is considered
one of the top specialists in training on procurement and supply chains in
Palestine.

Mr. Khalil holds a Bachelor's degree in Civil Engineering from Birzeit University.

Mr. Rami Al-Barghouthi

Legal Counsel - BoD Secretary

Mr. Rami Barghouthi assumed his position as a Legal Counsel for Ooredoo
Palestine in August 2013. He was appointed as the Secretary of the Board at
the beginning of 2014. Prior to joining Ooredoo Palestine, Mr. Barghouthi
worked as a lecturer at Birzeit University. Through his legal practice, he
provided several legal advisory services locally and internationally. Mr.
Barghouthi has an outstanding experience in the area of telecommunications
and corporate laws, labor laws and business management, in addition to a
broad experience in corporate governance.

Mr. Barghouthi holds a Bachelor's degree in Law from Birzeit University, a
Master's degree in Commercial Law from the University of Central Lancashire
in the UK and an Executive MBA from Northwestern University-Kellogg School
of Management in the USA.
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Communication
with Shareholders

Ooredoo Palestine has a wide range of shareholders, as it is

one of the largest companies listed on the Palestine Exchange
(PEX) in terms of the number of shareholders. This has urged

it to pay great attention to the Investor Relations Department,
given its important role in communicating with all shareholders
and protecting their rights. The Investor Relations Department
is responsible for, inter alia, providing several communication
channels with shareholders and promptly responding to their
inquiries. These channels include the Company’s website, which
contains a comprehensive section for investor relations. In this
section, shareholders can access the financial, management and
operational statements announced through periodic disclosures
and annual reports, as well as stock movement information, all
press releases and FAQs, which are constantly updated.

A
-
-

How We Communicate
with Shareholders

Shareholders can contact Investor Relations
using the following:

Tel.: +970 (0) 56 800 3000
Fax: +970 (0) 56 800 2999
Email: ir@ooredoo.ps
Website: www.ooredoo.ps

Copies of Ooredoo's annual reports and any other
information concerning investors are available on
our website - Investor Relations section

=
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Share Performance Indicators

Ooredoo Palestine is the largest company listed on the Palestine Exchange (PEX) in
terms of paid-up capital, amounting to USD 293 million. This indirectly contributed
to raising the market value of PEX at the end of 2020 by approximately 7%. Ooredoo
also contributed 79.5% of the total trading sessions on PEX in 2020.

Shareholders Structure

Total shareholders of Ooredoo Palestine reached 9,914 at the end of 2020. The
following are the shareholders owning 5% or more as at 31/12/2020:

Shareholder's Name Number of Shares Owned Percentage of Shares Owned

Wataniya International FZ LLC 144,339,191 %49.26

Palestine Investment Fund (PIF) 101,500,996 %34.64

Note: As at 31/12/2020, there were no shareholders owning more than 5% among
free float shareholders (the public).

Summary of Ooredoo's share trading activity and ranking on PEX in 2020

Number of traded shares 1,062,187
Value of traded shares (USD) 895,085
Number of executed trades 942
Number of trading sessions in which the 175

Company's share was traded

The market value of the company at year-end (USD) 243,190,000

Number of shareholders 9,914
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Highest and lowest prices of Ooredoo's share per quarter in 2019 and 2020:

0.88 0.84 0.85

Highest price 0.99

Lowest price 0.82 0.77 073 0.76

Closing price 0.84 081 081 0.83
IR CEN B RN N

Highest price 0.88 1.00 1.05 1.01

Lowest price 0.80 088 092 091

Closing price 0.88 093 0.99 0.94

The following is Ooredoo's share trading movement in 2020:

0.95 oo ST TSRUSUPSEUPRRP .
oY O SO SSPTEUS PR .

0.85 < e e .

0.75

0.7 T T T T T T T T T T T 1

Q1 Q2 Q3 Q4
2020 2020 2020 2020

57



Legal
Disclosures

Legal Proceedings and Lawsuits Brought against Ooredoo

There are no major lawsuits brought against Ooredoo at the time of this report, which may materially
affect the financial position of the Company.

External Auditors
PricewaterhouseCoopers Palestine was appointed as the Company's external auditor for the year 2020.

External Legal Counsel

Sharp & Beyond for Legal and Investment Consulting Services in the West Bank and the Legal Advisory
Office in the Gaza Strip were both appointed as the external legal counsels for the Company in 2020.

Relations of Kinship or Affinity among Members of the Board of Directors and
Members of the Executive Management

In Ooredoo, there are no relations of kinship or affinity among members of the Board of Directors and the
Executive Management. In addition, none of them has a business relationship with the Company.

Major Deals That the Company Concluded with Related Parties

A deal was approved for the purchase of the Company's current headquarters in the Sateh Marhaba in
Bireh, which is owned by the Sama Real Estate Company, a subsidiary of Amaar Group. No related parties
have received loans from Ooredoo nor benefited from any guarantee of a value exceeding JD5,000, or
equivalent thereof in other currencies in circulation, since the beginning of the 2020 fiscal year.

Declaration of Bankruptcy

No member of the Board of Directors or the Executive Management was declared bankrupt, and none of
them was the subject of any proceedings, court order or decision preventing them from engaging in any
management activities or undertaking certain activities, during the past five years.
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Board Members' Remunerations

Members of Ooredoo’s Board of Directors did not receive any remunerations or fees in 2020. Ooredoo,
however, covers all travel expenses of Board members to attend Board meetings. It should be noted that
Board members received no reimbursements for such travel expenses or any benefits in kind in 2020.

Executive Management Contracts

Executive Management contracts are permanent, do not differ from those of other employees in the
Company, and fully comply with the Palestinian Labor Law.

Intellectual Property, Franchises and Patents

Ooredoo has the right to provide 3G services. It also owns a number of trademarks (part of its intellectual
property) covering the majority of its activities. It must be noted here that the Company's main trademark
logos are:

Jilgo duibogll )

Investment Policy and Risks

Ooredoo has not made any major investments, beyond the scope of its business, over the past two fiscal
years, and at the time of this report, hence it has not been exposed to any investment risks.

Sponsorships and Donations

Ooredoo attaches great importance and care to all segments of the Palestinian society. Serving local
community is an integral part of the Company’s strategy of staying ahead and assuming greater social
responsibilities towards the Palestinian people. The total contribution of Ooredoo to community programs
in terms of grants and sponsorships amounted to USD 430,547 in 2020.

Other Disclosures

Disclosure Regulation - Article 18-2: Ooredoo submitted its unaudited final financial statements for 2020
to its Board of Directors for approval. There were no discrepancies between the initial financial statements
and the audited final financial statements.

Disclosure Regulation - Article 20-1-A: In general, there was no change in Ooredoo's business in the
past two fiscal years, such as declaration of bankruptcy, merger or disposal of any of its core assets. It is
noteworthy that Ooredoo continued to offer new services during the year.

Disclosure Regulation - Article 20-4: Most of Ooredoo’s services are permanent and non-seasonal, with the
exception of some value-added services related to the provision of specific seasonal information content.

Disclosure Regulation - Article 20-8: There was no interruption in Ooredoo’s business during the previous
period that materially affected its financial position.

Disclosure Regulation - Article 21-3: Ooredoo does not invest or hold equity in any other company, inside
or outside Palestine.

Disclosure Regulation - Article 21-4: Ooredoo Palestine does not carry out any operational activities
outside of Palestine.
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Disclosure Regulation - Article 24: With respect to properties, the following table shows the location, size
and characteristics of each major asset of Ooredoo:

Property and Equipment  Location Size and Characteristics

Switches, coverage towers, transmission

Network equipment Throughout the West Bank and Gaza Strip network, and network power supply equipment

Civil and infrastructure works for building

Network infrastructure i . -

Throughout the West Bank and Gaza Strip networks, in addition to towers and fences
[T systems & doo’s head b h dsh Information systems and accessories
computers Ooredoo’s headquarters, branches and showrooms y!
Office equipment Ooredoo’s headquarters, branches and showrooms Office supplies and accessories in the

headquarters and showrooms

Furniture and fixtures Ooredoo’s headquarters, branches and showrooms Furnishings at headquarters and showrooms
Leasehold Civil, electrical & mechanical works in the

Ooredoo’s headquarters, branches and showrooms

improvements headquarters and showrooms

Others Ooredoo’s headquarters, branches and showrooms Fire extinguishers and water tanks

Disclosure Regulation - Article 30-2: The Company's earnings per share were stated in Note (21) of the
audited financial statements for 2020.

Disclosure Regulation - Article 31-2: Financial transactions processed during 2020 in currencies other than
the US dollar were converted to US dollar according to the exchange rates prevailing on the transaction
date. Monetary assets and liabilities were revaluated at the end of 2020 to the US dollar according to the
Israeli Shekel - US dollar exchange rate of 3.22. The Bank of Palestine was the source of the exchange
rates.

Disclosure Regulation - Article 31-3-A + B:

1. The abundance of working capital, its internal sources and unused cash, as well as the factors that led
to its increase were referred to in the cash flow statement in the audited financial statements of 2020.

2. Sources of capital were referred to in Notes (1) and (11) of the audited financial statements of 2020.
Projected changes in capital structure were also noted under the Item “Change in Control".
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